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Tourism in Azerbaijan
According to Azerbaijan's Center for Economic and Social Development, the country is in 39th place among 148 countries in tourism competitiveness indicators. The World Travel and Tourism Council reported that Azerbaijan is among the top ten countries with the greatest increase in visitor exports from 2010 to 2016. The country had the world's fastest-developing travel and tourism economy (a 46.1-percent increase) in 2017.
The Azerbaijani government has made developing tourism a priority. New tourist facilities are being built in the regions, and cultural and historical reserves are being set up or restored. The state has undertaken to create infrastructure in the regions. Tourism can help to tackle the serious problem of unemployment in the country, and has a positive impact on the development of all sectors.

Hotel service
Many travel experts believe that not all hotels are capable of providing high quality professional services. Most hotels prefer to work their own way. But where does the problem actually stem from? Experts believe that the main reason is a lack of professional hotel managers. Staff working in hotels should know the principles of the hotel business, while were the top managers should have studied hotel management. There is an unwritten rule in the hotel business that “we should train our staff ourselves”.


What is 3 star hotel mean?
A 3-Star hotel has more spacious rooms and adds high-class decorations and furnishings and color TV. It also offers one or more bars or lounges. A three-star hotel is going to be, as a rule, above average. Generally, clean, attractive, well-appointed, and safe. A hotel, though, is like a major league pitcher, who is only as good as his last game.

Some interesting aspects of the Training Hotel
The Training Hotel offers a high level of service to the guests as well as training for the personnel. Employees improve their skills on the basis of the hotel, while students of higher and secondary specialized schools receive internships in accordance with their specialties. At the Training Hotel, students get to know the hotel's organizational structure, key departments and divisions. Students work in all departments of the hotel, including Front Office, Engineering & Maintenance, Housekeeping, Safety and Security, Sales and Marketing, Accounting, Purchasing and Receiving, Food and Beverages. This work is carried out in the appropriate sequence. The hotel's administrative and management staff provides comprehensive assistance to students during their internship at the Training Hotel. At this point, more attention should be given to the three main factors. These include foreign language, computer skills and proficiency.
New information technology is increasingly playing a role in the hotel business and influencing its business. Practitioners get to know, learn and work with the latest computer programs used in the hotel business at the Front Office department.
Testing is conducted between students and interns who train in the Training Hotel.
Depending on the educational institution where the students are studying, the practice can be conducted either with or without education. The student experience is based on the agreement between the educational institution and the hotel. The contract specifies the terms and conditions of the practice and the amount the institution will pay for the hotel.

The power of first impressions in a hotel (or Training Hotel)
First impressions matter to all businesses, especially those in the hospitality industry. A hotel should pay attention to first impressions from all aspects of a guest’s visit including online presence, the hotel’s exterior, staff, lobby area, guest rooms, and the gym. By taking time to improve these areas and offer consistent service, guests will visit a hotel and have a quality first impression. Since first impressions are made within the first 15 minutes, it is vital that a hotel understand the importance of having superior service and appearance. When running a hotel, take time to view the hotel from a guest’s perspective so necessary adjustments can be made.
Hotels need to try to give the best first impression possible so that their guests will not only come back but recommend others to come as well.
We know guests are seeking experiences that are homey, but not like home. To address this, hotels will need to offer more than oversized sofas to help guests feel more at home at the hotel.
Tips for improving Training Hotel`s appeal:
Exterior – adequate lighting, clear parking lot, parking lot signages, trim shrubbery and plant flowers, welcoming colors;
The entrance area – Before a guest approaches the reception counter, they have to make their way from the front door. The entrance has to be designed so that it is protected against excessive inflow of air from the outside. There should be no threshold in it which makes it difficult to move suitcases on wheels (or wheelchairs). The self-sliding door for photocell and air curtain is a convenient solution;
Reception – a stylistic expression which does not irritate, a welcoming ambiance, multifunctional larger space, an ear-friendly space acoustics, cleaning, comfort and functionality, the lighting of the space, the most natural light in as possible, comfortable yet durable furniture, chairs, and a sofa, the glazed stoneware tiles for the floor, offering guests something out of the ordinary that will enhance their experience, fruit-infused waters along with hot coffee and tea, having some kind of little treat at the desk that people can grab while they leave, adding plants or other natural items to create a calm energy in the reception area, strategic backroom. The reception counter is not an ordinary piece of furniture. Its front should be fancy and at the same time convenient for users, always clean, durable, and elegant. Counter from the inside (or the inner part of the reception), conceals discreetly the mass of cabinets and shelves with documents, necessary electronics, monitoring preview, computers, printers, lockers, money boxes, deposit safe, payment terminal, first aid kit, trays leaflets promoting additional hotel services, maps and guidebooks around the area, description of attractions, and many other things. If the hotel uses traditional keys instead of coded magnetic cards, one of the most important elements of the reception equipment is the key cabinet.;
Lobby – providing big, comfortable armchairs and cozy love seats, interesting art pieces, whether photography, paintings, or sculpture, utilizing character décor, fresh air, and welcoming scent, installing a small shop, concierge stand, souvenir stand. The lobby should be a place where your guests want to stop, see things, and do things.;
Guest Rooms – simple and tasteful decor, a desk and/or comfy chair in the room, always having a clean room available to guests, fresh linens and extra towels, making sure amenities are stocked, setting up a small coffee and tea station, providing high-speed and seamless wifi access in each guest room, utilizing up-to-date technology to enhance the entertainment options, using odor eliminators in the bathroom to provide a fresh scent;
Fitness (GYM) – keep cleaning supplies so people can clean the equipment after usage, make sure equipment is working properly, have sweat towels stocked for guest usage, use odor eliminators to remove smells.
Hammam – Clean and relaxing ambiance, hot room, which houses the large marble belly or navel stone, a transition area, cleaning, and relaxing supplies, special soaps, and shampoos, basking in the high humidity and being vigorously–and thoroughly–scrubbed by an attendant, rinse and massage, level of comfort, the privacy factor, to have a cup of tea or a cold drink before or after the bath.

The front office or reception
The front office or reception is an area where visitors arrive and first encounter a staff at a place of business. Front office staff will deal with whatever question the visitor has and put them in contact with a relevant person at the company. Broadly speaking, the front office includes roles that affect the revenues of the business. The term front office is in contrast to the term back office which refers to a company's operations, personnel, accounting, payroll and financial departments which do not interact directly with customers.
The most common work for the front office staff will be to get in touch with customers and help out internally in the office. Staff working at the front office can also deal with simple tasks, such as printing and typing tasks and sorting emails. Although front office staff might only need to perform tasks such as answering the phone, using the printer and fax machine, training is still needed on these tasks.
At hotels, front office refers to the front desk or reception area or the core operations department of the hotel. This would include the reception and front desk, as well as reservations, sales and marketing, housekeeping and concierge. This is the place where guests go when they arrive at the hotel. Employees working in the front office will confirm guest reservations and also attend to guest complaints and queries. The employees who work in the lobby of the hotel are also part of the front office as they deal with guest directly. The concierge, cashier, porter, and mailing service are included in the front office.
The important area of Front Office are:   a) Reception;   b) Information;   c) Cash
The front office staff might lack motivation sometimes as they do the same work repeatedly on a daily basis and usually their pay is the lowest compared to other staff. This is a very important fact to take note of as this might affect the profitability and efficiency of the company as this staff member will directly deal with customers the most. This staff member might have high stress levels as they might have to deal with bad-tempered customers and a lot of complaints, making it hard to maintain good services.
One of the biggest challenges that front office staff might face in the hotel industry would be over booking. These bad communication and organisation skills might lead to a bad reputation for the company and unsatisfactory services to customers.
Front office staff should receive continuous training as this will improve their customer service. Salary increases can also provide more motivation.
The phone system could be configured in such a way that the company can track the calls that are missed by the front office. This can help them get back to the customers as soon as possible.

New perspectives
Younger employees can bring fresh ideas to your business. They come from a different generation with different ways of thinking. Hiring young employees can be beneficial if you are trying to attract younger customers. Young employees can help create marketing ideas that appeal to their age group. They can also suggest fresh ways to run your business.
Training
Young employees are essentially a blank slate. They don’t have habits from previous workplaces that you need to break. When you hire young employees, you can design effective employee training methods that suit your specific needs. Young employees are recent students, either in high school or college. They are used to learning. Young employees still have a learning mindset, which means they easily can learn their positions at your business. While young employees might lack experience or education, you have the opportunity to mold them into the perfect employee for your business.
Cost savings of hiring young employees
Hiring young employees might be less expensive than hiring older, more experienced workers. That’s because less experience usually equals lower starting wages. Also, young employees are likely content with lower wages because they often do not have a family to support. The time required for onboarding new employees is an upfront investment. But, once you train the workers, you will have a team of fully-capable, low-cost employees.
Tech skills
Young people grew up with technology. They know the ins and outs of computers, the Internet, and social media. They can easily adapt to new technology, including any unique technology that your business uses. If you want to implement new technology, your young employees can help you set it up and learn how to use it. They can help your business advance in our technology-driven world.

Welcoming a guest and the techniques that should be used
Always the first impression plays the most important role when a guest arrives at the hotel and influences the rest of his stay. The receptionists should always be warm and friendly when they checking in the guests to make them feel comfortable like at home. A good greeting can make a guest feel better. A well-spoken receptionist by giving a smile of welcome from a charming succeeds to create a warm and friendly atmosphere also has to be able to recognise the guest’s personality and to adapt in order to satisfy the guest’s expectations. Some techniques that should be used are: keep eye contact and smile, be clear in your speech and use a pleasant tone of voice, avoid speaking too fast or too slow, use the guest’s names, always be polite and kind, always start and end with a positive note, always be: friendly, interested, helpful, never mechanical, never different and never impatient. There is a big possibility that when a guest leaves from the hotel with a good impression he will come back and he will be a good advertiser for our hotel.

A service-minded attitude
68% of your customers would switch to one of your competitors … “if they could find better, faster, more reliable service elsewhere”. That’s a whopping number that you cannot ignore, because the very survival of your company and your job depend upon it. And one of the best times to cement your customers’ loyalty is when they have a problem. You have a chance to help them and impress them. As author Jim Rohn says, “One customer, well taken care of, could be more valuable than $10,000 worth of advertising.”
It only takes only one disgruntled guest, one bad experience, one strike out, one online post to harm the reputation of a hotel. Often, one guest who rightly or wrongly left the hotel angry, can create a butterfly effect of lost revenues.
Customer service is everyone’s business. Act as if you’re on the front lines - even when you’re in the back office. That`s why customer service will be everyone`s business in this Training Hotel.

The different types of guests that may visit a Training Hotel are:
a) Tourists   b) Young men   c) The elderly   d) Delegates.

About Booking.comTM
Established in 1996 in Amsterdam, Booking.com has grown from a small Dutch startup to one of the largest travel e-commerce companies in the world. With a mission to empower people to experience the world, Booking.com invests in digital technology that helps take the friction out of travel. At Booking.com, they connect travelers with the world’s largest selection of incredible places to stay – including everything from apartments, vacation homes, and family-run B&Bs, to 5-star luxury resorts, tree houses, and even igloos. The Booking.com website and mobile apps are available in over 40 languages, offer 29,214,148 total reported listings, and cover 154,391 destinations in 227 countries and territories worldwide. Every day, more than 1,550,000 room nights are reserved on their platform. So whether traveling for business or leisure, customers can instantly book their ideal accommodations quickly and easily with Booking.com – without booking fees and backed by their promise to price match. Through their Customer Experience Team, customers can reach Booking.com 24/7 for assistance and support in over 40 languages, anytime day or night.
Booking.com Guest Reviews
Guest reviews don’t cost you a thing – but not having reviews can certainly cost you and your business. You can generate guest reviews to build your online reputation, drive bookings and ultimately increase revenue. Have you ever heard the saying ‘reputation is everything’? Well, in the hotel industry, that’s certainly the case. And the most important factor for your reputation is your guest reviews. Studies show that 96% of guests consider reviews important when finding and booking an accommodation. And size matters – the number of reviews you have can be make-or-break when it comes to getting bookings.
To keep the rating score and review content relevant for guests` upcoming trip, Booking.com archives reviews older than 24 months. Only a customer who has booked through Booking.com and stayed at the property in question can write a review. This allows us to verify that our reviews come from real guests. Who better to tell others about the free breakfast, friendly staff, or their comfortable room than someone who’s stayed at the property? Every property wants from guests to share their story, with both the good and the not-so-good. Review contributions and property responses will highlight a wide range of opinions and experiences, which is critical in helping guests make informed decisions about where to stay. Booking.com’s role is to be a feedback distributor for both guests and properties. Booking.com will allow the contributions to speak for themselves, and Booking.com won’t be the judge of reality.
By default, reviews are sorted based on the date of the review and on additional criteria to display the most relevant reviews, including but not limited to: your language, reviews with text, and non-anonymous reviews.
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